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In the current age of globalization, people and products are 
constantly moving around the world. The early phase of the 
globalized economy witnessed the free movement of capital—

factories, firms and production—throughout the world. The next 
phase, already underway, involves the movement of labor from 
nation to nation. International study facilitates this action. Many 
students study overseas and return home to apply their newfound 
knowledge. Some decide to stay and work for at least part of their 
career overseas. This transaction has two players, students who 
come to the United States from abroad and students from the 
United States who study abroad. 

According to U.S. Open Doors 2010, during the 2009-2010 
academic year, almost 691,000 international students studied 
in the United States, compared to about 550,000 international 
students during the 2000-2001 academic year. During 2009-
2010, 3.5 percent of the overall U.S. college student population 
was composed of international students, which is slightly less than 
the 2000-2001 academic year percentage of 3.6 percent just before 
the 9/11 terror attacks. However, the number of students from the 
United States studying abroad is increasing. During 2008-2009, 
more than 260,000 U.S. students studied abroad, compared to 
about 150,000 during academic year 2000-2001. International 
students account for $20 billion per year in the annual U.S. 
economy. Most of this money comes from tuition and living 
expenses. This report focuses on the economic contribution made 
by international students to Whitewater’s regional economy.
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While the number of U.S. students studying 
abroad is increasing rapidly, it would still take 
many years of high growth for the number of 
U.S. students going abroad to surpass or equal 
the number of incoming international students. 
It is difficult to predict whether or not that 
would happen, but in the age of globalization, 
students from all parts of the world will 
continue the need to study abroad in order 
to gain the skills to survive in a 21st century 
economy.

The Center for Global Education at UW-
Whitewater facilitates all study abroad and 
international student experiences. Some 
international students attend UW-Whitewater 
as part of an exchange program set up 
with another school, while others are here 
seeking a four-year degree. In Fall 2009, 47 
UW-Whitewater students studied overseas, 
compared to 57 in Spring 2010. Currently, 150 
international students attend UW-Whitewater.

The international students attending UW-
Whitewater have a significant economic impact 
on the area. Money they receive through 
financial aid and support from their families 
flows not only into the school, but into the 
surrounding community as well. In addition 
to paying costs like tuition and health care to 
the university, international students also spend 
money on basic living expenses, recreational 
activities and tourism during their enrollment. 
Some of this impact is offset, as we also send 
many of our own students overseas. 

The IMPLAN input-output model will be 
used to analyze how international student 
spending flows into the local economy. The 
Economic Impact of UW-Whitewater study 
is also used to determine how much student 
spending is lost as a result of sending our own 
students abroad. The purpose of this report is to 
determine the net effect of the global education 
program on the local economy, which is defined 
as Walworth, Jefferson and Rock counties.

SURVEY RESULTS
In the Spring 2010 semester, the 150 

international students enrolled at UW-
Whitewater were asked to complete a survey 
about their spending habits in and around 
the area. Forty-two completed surveys were 
returned, representing 25 countries in the 
global education program. 

Of the students surveyed, 83.3 percent 
were international degree-seeking students, 
and 17.7 percent were exchange students. 
Exchange students typically spend only one 
or two semesters at UW-Whitewater. On 
average, degree-seeking students are here for five 
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semesters. The split between male and female 
students was exactly half and half. The ages of 
our international students range from 17 to 
35, with the average being approximately 23. A 
strong majority of the international students at 
UW-Whitewater are enrolled in the College of 
Business and Economics (see Table 1).

Students were also asked whether travel 
opportunities were a reason for choosing to 
study at UW-Whitewater. Travel opportunities 
were a factor for 40.5 percent of the students 
surveyed, while 59.5 percent said no. 
On average, international students spend 
approximately 32 percent of their weekends 
traveling.

The next series of questions asked about 
students’ employment and income. According 
to the responses, 50 percent of international 
students work campus jobs, 4.8 percent have 
paid internships with off-campus organizations 
and the remaining 45.2 percent are not 
working. The low number of internships is 
not surprising, since a normal student visa 
does not allow international students to work 
off campus. Average hours and wages are 
summarized below in Table 2.

Students were asked to provide the amount 
of financial support they receive categorized by 
financial aid, family support and other support. 
The averages of each form of aid across all 
students surveyed are shown in Table 3.

Since these averages are computed by 
dividing the sums across all students in the 
survey, it is interesting to note that not all 
international students receive each form of 
assistance. The most common form of aid 
comes from family support. Approximately 71 

percent of international students have support 
from their family, compared to only 40 percent 
of students receiving financial aid and 31 
percent who rely on other support. 

The next section of the survey asked about 
the international students’ estimated monthly 
spending on a variety of basic living expenses. 

Table 1: College Enrollment of 
International Students

College/School Count %

Arts & Communication 1 2.4%

Business & Economics 31 73.8%

Education and  
Professional Studies 1 2.4%

Letters and Sciences 7 16.7%

Graduate Studies 2 4.8%

Table 2: Income Earned from 
Employment (International Students)

 Employed on-campus Interns

Average weekly hours 13.60 30
Average wage $7.51 $12.75
Weekly Earnings $102.14 $382.50

 Average Amt. Received

Financial Aid $1,572.50
Family Support $17,392.86
Other Support $5,736.90
Average Total Support $24,702.26

Table 3: Financial Support 
(International Students)
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Table 4: Average Monthly Spending (International Students)

They were asked about spending at on-campus 
facilities, such as the bookstore or dining halls, 
housing accommodations (rent), utilities, 
off-campus dining and bars, groceries, gas, 
recreation and event admission, tourism, 
clothing and souvenirs and other expenses. Due 
to the heterogeneous nature of housing, rent 
was not used in this study. The survey asked 
students to include only money spent within 
the area, meaning Walworth, Jefferson and Rock 
counties. Since some students responded with 
semester amounts (for example, expenses like 
rent, books and meal plans are paid for at the 
beginning of the semester), some answers were 
divided across 4.5 months to calculate their 
average monthly spending over the course of a 
semester. Table 4 summarizes average spending 
in each category.

Students spend an average of $945.25 per 
month within Walworth, Jefferson and Rock 
counties. They spend an additional $196.61 per 
month when traveling outside of this area.

International students are also required to 
purchase insurance for a full 12 months at a 
time through the university. The cost of health 
insurance is $74 per month, or $888 per year 
for students degree-seeking. Exchange students 
are required to pay for health insurance only for 
the semesters they are in attendance.

Please note it is not uncommon for international 
students to have friends or family visits over the 
course of a semester. Some international students 
also stay in Wisconsin during the summer term. 
While students were asked questions about 
financial information relating to visits and summer 
spending as part of the survey, those figures are not 
included in our model.

About 150 international students enroll 
at UW-Whitewater annually. The average 
monthly spending per student, including health 
insurance costs is $1,141.86. Multiplying this 
by the nine months that students are in school 
by 150 students brings a total of $1,541,511.00 

 Avg/month Times 9 months Times 150 students

On-Campus Facilities $133.27 $1,199.43 $179,914.50
Utilities $109.11 $981.99 $147,298.50
Off-Campus Dining/Bars $130.24 $1,172.16 $175,824.00
Gas $100.82 $907.38 $136,107.00
Recreation/Event Admissions $53.60 $482.40 $72,360.00
Tourism Travel $196.61 $1,769.49 $265,423.50
Clothing $107.55 $967.95 $145,192.50
Groceries $187.15 $1,684.35 $252,652.50
Souvenirs/Other $49.51 $445.59 $66,838.50
Health Insurance $74.00 $666.00 $99,900.00
Average Total Monthly Spending $1,141.86 $10,276.74 $1,541,511.00
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in direct spending by international students in 
the community.

IMPACT OF INTERNATIONAL  
STUDENT SPENDING

The IMPLAN model is used to determine 
the effects of the direct, indirect and induced 
spending in the local economy (Walworth, 
Jefferson and Rock counties) along with the 
jobs this spending creates. Direct spending is 
the money spent by international students. 
Firms that are affected by student spending 
would in turn spend some of this money 
on supplies, payroll, etc. This is the indirect 
spending. Any further round of spending 
beyond this point is induced.

The Impact of UW-Whitewater study, 
conducted in 2009, found university students 
spent $10.5 million during the 2008-
2009 school year, creating 115 jobs in the 
community. The additional 115 jobs led to an 

additional $1.9 million in both indirect and 
induced spending. The initial spending of $10.5 
million resulted in a total of $14.3 million spent 
in the area and 158 jobs.

A survey similar to the International Student 
Survey was conducted at the time to gather data 
on a typical UW-Whitewater student’s monthly 
spending habits. The international students 
study is, however, a “marginal” analysis. This 
new study reviews the financial impact of adding 
one hundred international students to an already 
existing university. 

The results of this survey are shown in the 
table below. The average monthly spending 
is then multiplied by nine months for which 
students are in school and the average number 
of UW-Whitewater students overseas. The totals 
in this table represent the amount of student 
spending that is lost in the community as a result 
of sending students abroad. Historically, the 
average number of students studying abroad each 

Table 5: UW-Whitewater Student Spending

 Avg/month Times 9 months Times 52 students

On-Campus Facilities $34.33 $308.97 $16,066.44
Utilities $112.85 $1,015.65 $52,813.80
Off-Campus Dining/Bars $90.67 $816.03 $42,433.56
Groceries $163.24 $1,469.16 $76,396.32
Gas $122.92 $1,106.28 $57,526.56
Recreation/Event Admissions $40.02 $360.18 $18,729.36
Clothing $47.03 $423.27 $22,010.04
Souvenirs/Other $26.25 $236.25 $12,285.00
Total $637.31 $5,735.79 $298,261.08
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semester is 52.

A total of $298,261.08 in direct spending is 
lost from students studying abroad each year.

Spending habits do not differ much 
between international and domestic students 
in most areas. However, since there are 
more international students attending UW-
Whitewater than there are students leaving 
the country, there is a net increase in student 
spending taking place in the community. Table 
6 shows the net increase in direct spending 
taking place. These net amounts are then run 

through the IMPLAN model to determine the 
impact to the community.

The initial increase in spending of 
$1,243,249.92 over the course of the school 
year has a direct effect of creating 11.7 new 
jobs in the community and $237,464 in labor 
income from those jobs. After the indirect 
and induced effects are included, the model 
shows that the net increase in spending by 
international students results in a total of 
16.3 new jobs created, $378,641 generated 
in employment income and $1,431,814 in 
additional spending in the community. The 
results are summarized below.

The industries affected most by the net 
increase in spending were the movie and video 
industries, food services, and the university.

IMPACT OF INTERNATIONAL  
STUDENT TUITION

In addition to the spending habits of 
international students in the area, the impact of 
additional tuition revenue was also calculated 
with the IMPLAN model. UW-Whitewater 
participates in a number of exchange programs 
with universities throughout the world. About 
10 percent of the students going overseas are 
out-of-state students. The remaining 90 percent 
pay in-state tuition. According to the Center 

Table 6: Net Increase with 
International Student Spending

 Net Increase
On-Campus Facilities $163,848.06
Utilities $94,484.70
Off-Campus Dining/Bars $133,390.44
Groceries $176,256.18
Gas $78,580.44
Recreation/Event Admissions $53,630.64
Tourism Travel $265,423.50
Clothing $123,182.46
Souvenirs/Other $54,553.50
Health Insurance $99,900.00
Total $1,243,249.92

Table 7: Impact Summary-Student Spending

 Direct Indirect Induced Total 
Industry Sales $960,033 $288,393 $183,388 $1,431,814

Jobs 11.7 2.8 1.8 16.3
Employment Income $237,464 $83,911 $57,266 $378,641
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for Global Education, about 50 students from 
UW-Whitewater traveled away from the United 
States to participate in these international 
exchange programs annually. As a result, 10 
percent of the 50 were out-of-state students 
(five students) while the remaining 45 were 
in-state tuition payers. This results in a loss of 
tuition to the university of five times $14,010 
plus 45 times $6,836, or $377,670.

In return, about 20 percent of the 
international students the university accepts pay 
in-state tuition while the remaining 80 percent 
pay out-of-state tuition. About 150 students 
from overseas universities travel to UW-
Whitewater to participate in our international 
exchange programs every year. As a result, 80 
percent of the 150 were out- of-state students 
(120 students) while the remaining 30 were 
in-state tuition payers. This results in a gain of 
tuition to the university of 120 times $14,010 
plus 30 times $6,836, or $1,886,280.  Given 
that the number of international students 
attending UW-Whitewater exceeds those 
leaving to attend a foreign school, the tuition 
gain to the University is $1,508,610. This 
tuition differential is entered into the input 
output calculation offered by IMPLAN. As 
a result, this tuition revenue results in the 
creation of 29.7 jobs in the region.

CONCLUSION
The Global Education Program at 

UW-Whitewater historically brings more 
international students into our community 
than we send out. Though the university and 
the community lose some of the spending that 
our students studying abroad could have spent, 
overall there is a net gain. Totaling the impacts 
of additional student spending and tuition 
collected by the university, we find that the 
Global Education Program has an impact on 
the community of 46 jobs created, $1,267,386 
in employment income generated, and a total of 
$3,745,119 in spending generated in Walworth, 
Jefferson and Rock counties.

Table 8: Impact Summary-Tuition

 Direct Indirect Induced Total 
Industry Sales $1,508,610 $374,736 $429,959 $2,313,305
Jobs 22.7 2.8 4.3 29.8
Employment Income $655,389 $99,037 $134,319 $888,745


