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Top 5 Do’s and Don’ts
Do’s
Do you
r
 best to polish and refine 
earlier completed work. Think of your portfolio as a rough draft always needing improvement.
Include creative strategies, print copy and layout, scripts, television storyboards, video and audio tapes, writing and art samples.
Consult professors and practitioners for comments and recommendations on your portfolio. 
Always cons
ider having both an artist book-
style portfolio and a web-based portfolio. If you are in multimedia, you must have a web-based portfolio.
Add diversity to your portfolio by placing colorful paper behind your scripts and copy.
Don’ts
Don’t put in work that you feel is not your best. It is better to have fewer pieces than to have poor pieces.
Don’t mix all your pieces together in your portfolio. Create subject dividers.
Don’t forget to include your resume in your portfolio.
Don’t forget to include your contact information.
Don’t have the same campaign throughout the book. Diversify your book by adding different clients and products.
)
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Advertising Major Portfolio:
Creative
The b
ook should show that you know type, advertising layout and design.
Your portfolio should be in a nice carrying case or presentation case to show you are proud of it.  Put together your best piec
es to show you are an advertis
ing
 thinker.  
Include one or two tight comps.  
The rest should be finished ads--
ready to go to press.
You can put in extra items, but only those that are truly creative and well-organized (campaign format).  Don’t make your book heavy with non-advertising material.
Show you can 
work on a variety of products. 
Don’t pick products that
 already
 have a successful campaign.  Stay
 away from “image” advertising.
Don’t put in class work unless it’s really good.  If you choose to use class work, try to clean 
assignments
 up.  Don’t use pun headlines, sloppy ads or ones that use vulgar or politically incorrect advertising.
Print off your designs or send your website link ahead of time. 
Websites to check
:
 
www.ihaveanidea.org
 Award winning advertisements
)
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Advertising Major Portfolio:
Copywriter
Be smart and gutsy.  Take risks.
Each ad in your campaign should have a 
different
 headline.  
Make sure each headline is well-developed along with the body copy.
You should have three ads per campaign or just two if they are really good. Remember, it’s not the number but consistency and quality of your ideas
 that matters
.
Have three or four total campaigns, and perhaps just a few one-shot ideas. 
Put your best idea first and end on an equally impressive one.
Storyboards should be included if part of campaign
, but only if relevant and make
 the campaign come alive.  (
E
liminate visual and camera cues, so 
potential employers
 can concentrate on concept and words)
If you’re a writer who is especially good with dialogue, a script can demonstrate your ability.  But don’t bring a tape.
If you’re not an artist, it’s okay to use visuals that aren’t yours.  But make 
it clear 
you didn’t take the pictures.  If you hire artist
s
, include name
s
.  Make your ads as clean and communicative as possible.
If you worked on a team, be honest about what you did and didn’t do.  
Don’t include strategy statement
s
 with ads unless you feel 
they are
 needed.  
As a copywriter, you can show other pieces, but use your best judgment.  If confused about two different careers, have two portfolios.
Remember to avoid using products t
hat have already been done well because th
en you’re competing against the very, very best.
Keep campaigns grouped together in the book, but try to mix up the tone used throughout.  For example, serious, funny, sentimental, etc.
)
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Advertising Major Portfolio:
Media Buying
While media portfolios are not necessary for an interview wi
th a perspective agency,
 there are
 
a few items to consider before interviewing. Professor Virginia 
Stuesser
 shared her professional knowledge of what you should know to create your own mental portfolio. These are questions that you should expect to encounter when interviewing for a media position. 
What clients and industries have you previously worked 
for
?
What have you done in previous occupations that are closely aligned with the position you are applying for?
What specific examples of media plans and buys have you implemented? What were the results?
What are some unique media strategies you have done?
What are some current trends in the industry? 
(If recently out of college) What have you done to gain experience in this competitive field? Any internship?
Professor 
Stuesser’s
 words of wisdom to cons
ider while entering this field is that 
the advertising industry is
 a relatively small community.
 Therefore make sure to be aware of how you present yourself.
)
[image: 2565219720_54bacdb442_m][image: Media%20Buying]
 (
Broadcast Major Portfolio:
Broadcast
An excellent way to demonstrate your talents in Broadcast Journalism is to create an online portfolio that allows prospective companies to listen to your broadcasts. If you have not done any form of radio or television broadcasts
,
 there are a number of other ways to create a well-rounded broadcast portfolio.
Find an internship; whether paid or volunteered
,
 it can diversify your portfolio.
Attend sporting events on campus or off, interviewing players and coaches.
 Proceed to create mock stories that could be used in your portfolio.
Do w
ork that pertains to video editing and news writing.
Demonstrate research initiative, original thought and journalistic ability in your radio and television journalism.
Document any recording of sound or 
shooting
 of
 visuals
 that you have done
.
The best way to broaden your experience in this field is to explore possible internships. They allow you to gain diversity and reach a new awareness of what to expect in the world of broadcasting. Listed below you can find stories of 
UW-Whitewater 
students who have successfully landed a broadcast internship.
Website:
http://www.uww.edu/marketingandmedia/news_releases/2007_09_television_intern.html
.
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Electronic Media Major Portfolio:
You should have a variety of copy that showcases your experience through different types of electronic media writing. 
Remember, it’s not the number but consistency and quality of your ideas
 that matters
.
Put your best work
 first and end on an equally impressive one.
Storyboards should be included
 to help visualize the copy idea.
If you’re a writer who is especially good with dialogue, a script can demonstrate your ability.  But don’t bring a tape.
If you’re not an artist, it’s okay to use visuals that aren’t yours.  But make 
it clear 
you didn’t take the pictures.  If you hire artist
s
, include name
s
.  Make your ads as clean and communicative as possible.
While your portfolio should have diversity, make sure to focus on the job you are trying to secure.  
Remember to avoid using products t
hat have already been done well because th
en you’re competing against the very, very best.
Avoid bright colors and designs for portfolio.
Stick with 8.5 x 11 pieces of paper, with good quality paper and sheet protectors.
Make photo copies and have several books, so you can leave them behind after an interview or so you can send them ahead.
)
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Multimedia Major Portfolio:
Multimedia
Multimedia:
Build your portfolio in Flash
. T
hat can include all assignments you have done for other classes and for client
s
 that you are proud of
Make the interface design something that reflects your individuality and shows you are unique
Your portfolio should show a demonstration of technical competence, understanding of visual design and the ability to read and write. Show that you understand the principles of interactivity and usability.
Electronic portfolio is mostly what you will use, but keep storyboards and examples of paper design to show it was actually you who created it.
Include examples of copywriting in the online portfolio, or other areas, such as advertising.
If your portfolio is not very strong, work for clients and make things to show.  Focus on making the portfolio itself very cool.
If you need something to look visually cool, you can always hire a graphic designer and credit them.
If you do not have a lot of class projects, do projects on your own.
Websites:
www.alphaomegadigital.com
 Allows you to showcase your portfolio online
www.carbonmade.com
 Allows you to display and manage your portfolio online
www.about.com
 
(Type keyword: 
multi-media 
portfolios
) Basic information
www.photosecrets.com
 Tips for better photography
)
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Print Journalism Major Portfolio:
Print Journalism
Have about 5-7 clips total.  Make them your best.
Make photocopies and have several books, so you can leave them behind after an interview or so you can send them ahead.
Have links to articles online sent to them in an e-mail so they can check you out ahead of time.
Print out or keep copies of articles.
Avoid bright colors and designs for portfolio.
Stick with 8.5 x 11 pieces of paper, with good quality paper and sheet protectors.
Choose pieces that showcase your best work and writing style.
Consider any articles that have your best research, for example, ones that you had to talk to a lot of people for your information.
If someone has praised your work, maybe include their reaction.
Include date and page on which your article appeared, plus magazine or newspaper logo.
Websites:
www.journalismjobs.com
 Internship listings and describes professions
www.about.com
 
(Type keyword:
 
print journalism
) Basic information
www.photosecrets.com
 Tips for better photography
)[image: computer_arts_portfolio]

[image: portfolio2008] (
Public Relations Major Portfolio:
PR
When compiling your documents for your public relations portfolio
,
 
 
you
 should always remember to continually update it with new pieces you have done throughout your career. The best form of portfolio currently for public relations majors is a physical artist book; however do not dismiss the idea of an electronic portfolio. Some items that should be considered as content for your portfolio are listed below.
Letters written for publication
Media announcements
Publications that were created
Promotions for private charities in your region.
Any items from internships that have relative work experience
A great place to look for internships in the public relations field is at 
http://www.creativejobscentral.com/pr-internships
.
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