University of Wisconsin-Whitewater

Curriculum Proposal Form #3

New Course

Effective Term:
 FORMDROPDOWN 



Subject Area - Course Number:
DBA 860 
Cross-listing:
     
(See Note #1 below)

Course Title: (Limited to 65 characters)
Scientific Inquiry in Business
25-Character Abbreviation:  
Science Inq Bus


Sponsor(s):  
K. Praveen Parboteeah
Department(s):
Management
College(s):
 FORMDROPDOWN 



Consultation took place:
 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes  (list departments and attach consultation sheet)

Departments:       


Programs Affected:
None
Is paperwork complete for those programs? (Use "Form 2" for Catalog & Academic Report updates)

 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

will be at future meeting

Prerequisites:
Entry into DBA Program
Grade Basis:
 FORMCHECKBOX 

Conventional Letter
 FORMCHECKBOX 

S/NC or Pass/Fail
 

Course will be offered:
 FORMCHECKBOX 

Part of Load
 FORMCHECKBOX 

 Above Load 


 FORMCHECKBOX 

On Campus
 FORMCHECKBOX 

Off Campus - Location       

College:
 FORMDROPDOWN 

Dept/Area(s):
DBA
Instructor:
K. Praveen Parboteeah

Note: If the course is dual-listed, instructor must be a member of Grad Faculty.
Check if the Course is to Meet Any of the Following:

 FORMCHECKBOX 
  Technological Literacy Requirement
 FORMCHECKBOX 
  Writing Requirement


 FORMCHECKBOX 
  Diversity 

 FORMCHECKBOX 
  General Education Option:   FORMDROPDOWN 
   

Note:  For the Gen Ed option, the proposal should address how this course relates to specific core courses, meets the goals of General Education in providing breadth, and incorporates scholarship in the appropriate field relating to women and gender.

Credit/Contact Hours: (per semester)

Total lab hours:
0
Total lecture hours: 
64
 

Number of credits:
4
Total contact hours:
64 

Can course be taken more than once for credit?  (Repeatability)  

 FORMCHECKBOX 
 No    FORMCHECKBOX 
 Yes          If "Yes", answer the following questions:

No of times in major:
     
No of credits in major: 
     
 

No of times in degree:
     
No of credits in degree:
      

Proposal Information: (Procedures for form #3)
Course justification:


This course's purpose is to provide students with an understanding of basic principles of scientific research pertinent to business research.  Success in the DBA will require students to understand scientific inquiry to shape their own research.  As such, this course will allow the achievement of the critical objective of helping students understand the research process and enable them to identify a personal research interest. This is necessary for students to succeed in the DBA program.
Relationship to program assessment objectives:


Since this course will be one of the core courses of the DBA degree, all students entering the program will be required to take this course. In doing so, it will familiarize all students with regards to scientific inquiry.
Two of the key objectives of the DBA program is for students "to contribute to business knowledge and prepare for careers applying research to practice' and to "demonstrate advanced research skills leading to an original substantive research project'. This course addresses these leaning objectives.  The course will address the following student learning outcomes:
· Students are able to understand the scientific approach to business research.

· Students are develop the research skills needed to develop applied research.

· Students are able to develop personal research interests and frame such research within the scientific method paradigm

Budgetary impact:


· Staffing:- the course will be staffed by a College of Business and Economics faculty that is Academically Qualified (AQ) and has Grad Faculty status.
· Academic unit library and service & supply budget: - no budgetary impact.
· Campus instructional resource units:- impact is minimal; students will require the use of D2L and that is already available.
· Laboratory/studio facilities:- No budgetary impact
· Classroom space:- A classroom is anticipated to be required in Hyland Hall to teach the class. The class will meet for 2 and half days one weekend per month..
· Evaluation of adequacy of current library holdings, recommendations for acquisitions, and impact of the course on the academic unit library allocation budget: - No impact. The library already has the articles on which this course is based.. 
· Explanation if the course is simply replacing another course, either entirely or in the cycle:- This is a new course for the DBA degree, and does not replace any other courses.
Course description: (50 word limit)


This course provides students with an understanding of principles of scientific research pertinent to business research.  A scientific approach implies the recognition of gaps in the literature that is addressed through specific approaches. The course will help students understand the approach to enable them to identify a personal research interest.

If dual listed, list graduate level requirements for the following:

1. Content (e.g., What are additional presentation/project requirements?) 


N/A

2. Intensity (e.g., How are the processes and standards of evaluation different for graduates and undergraduates? ) 
N/A
3. Self-Directed (e.g., How are research expectations differ for graduates and undergraduates?) 
N/A
Course objectives and tentative course syllabus:

DBA 860 Syllabus

Scientific Inquiry in Business
Instructor: K. Praveen Parboteeah

Office: Hyland 4515

Office Phone: 262-472-3971

Email: parbotek@uww.edu

Office Hours: Monday, Tuesday and Thursday - 2-6pm

Course Overview:
This course purpose is to provide students with an understanding of basic principles of scientific research pertinent to business research.  The course will examine science mainly from a positivist perspective.  However, other approaches such as interpretive research elements such as ethnography and hermeneutics will also be discussed.  The basic theme across these different perspectives is that the practice of research for university researchers is distinct from everyday research done in a practitioner setting.  A scientific approach to research implies the recognition of certain gaps in the literature that is addressed through specific approaches. The critical objective of the course will be to help students understand the research process and enable them to identify a personal research interest.

The course will focus on the philosophical foundations of scientific inquiry.  Within the business discipline, this effort will start with an appropriate understanding of theory.  Questions such as "What is theory and what is not theory?" and "What makes a theory a good theory?" will be answered.  Theory is the critical concept/framework that allows a researcher to draw boundaries when trying to understand some phenomena.  

Subsequent class sessions will build on an understanding of theory to articulate a scientific approach to answering a business problem.  You will learn about 1) Formulating the research problem, 2) Developing an appropriate literature review, 3) Developing theory to build propositions and hypotheses, 3) Learning about the various approaches to test hypotheses, 4) The craft of writing papers and 5) Practicing engaged scholarship.

Course Objectives

· Understand the research process and the basic philosophy of scientific research

· Knowledge of basic conceptual issues in theory development, design options, different research modes, data sources and design options

· Ability to develop personal research interests and frame such research within the scientific method paradigm

· Ability to conduct literature reviews and to frame personal research within the gaps of such literature

· Assess theories, develop testable hypotheses and pick appropriate methods that will test personal research interest

Course Assignments/Grades
· Full participation is expected with the assigned readings.  You are responsible to be fully prepared for each class.  This implies that you would have read and properly understood the assigned readings.  Everyone will be expected to participate effectively in each class to comment, question and analyze.  Participation will be 30% of your grade.

· You will be required to submit a paper based on your personal research interest during the middle of the semester.  This paper will identify your research interest and present your interest within a literature review and identification of research problems. You will be given feedback on this first draft.  At the end of the semester, you will need to turn in a revised draft addressing the feedback and outlining your theory, hypotheses and how you would test your hypotheses.  This paper will be worth 40% of your grade.

· You will be expected to present your paper to the class.  Others will be expected to provide feedback on your presentation/paper.  Your presentation will be worth 10% of your grade.

· A final 20% of your grade will be based on your summary of the assigned readings for each class session.  You will be required to prepare a summary identifying the common themes of the session's readings and be ready to discuss the common theme with the class.

Grade Breakdown:
Participation


 30%

Paper


40%

Summary of assigned readings
30%
Grade distribution:
A
93-100%

C
71-74.9%


A-
90-92.9%

C-
68-70.9%


B+
87-89.9%

D+
65-67.9%

B
81-86.9%

D
61-64.9%

B-
78-80.9


D-
58-60.9%


C+
75-77.9


F
Below 58
Required Text: 

Van de Ven. A.H. 2007. Engaged scholarship: A Guide for organization and social research. Oxford, UK: Oxford University Press.

CLASS SESSIONS AND ASSIGNMENTS

Session #1: Philosophy of Science and Theory

Van de Ven, Andrew H. (2007). Engaged scholarship in a professional school (Chapter 1, pp. 1-35), in Engaged Scholarship: A Guide for Organizational and Social Research. 

Van de Ven, Andrew H. (2007). Philosophy of science underlying engaged scholarship (Chapter 2, pp. 36-70), in Engaged Scholarship: A Guide for Organizational and Social Research.

Whetten, David A. (1989). What constitutes a theoretical contribution? Academy of Management Review, 14 (4): 490-495.

Bacharach, Samuel B. (1989). Organizational theories: Some criteria for evaluation. Academy of Management Review, 14 (4): 496-515. 

Godfrey, Paul C. and Charles W. L. Hill (1995). The problem of unobservables in strategic management research. Strategic Management Journal, 16 (7): 519-533.

Hunt, S.D. (1983). General Theories and the Fundamental Explananda of Marketing, Journal of Marketing, 47 (Fall), 9-17. 

Whetten, D. (1989), What Constitutes a Theoretical Contribution? Academy of Management Review, 4: 490-495. 

Van de Ven, A. (1989). Nothing is Quite so Practical as a Good Theory, Academy of Management Review, 14: 486-489. 

Bacharach, S. (1989). Organizational Theories: Some Criteria for Evaluation, Academy of Management Review, 14: 496-515. 

Sutton, R. & Staw, B. (1995), What Theory is Not, Administrative Science Quarterly, 40: 371-384. 

Weick, K. (1995). What Theory is Not, Theorizing Is, Administrative Science Quarterly, 40: 385-390. 

Anderson, P.F. (1983). Marketing, Scientific Progress, and Scientific Method, Journal of Marketing, 47 (Fall), 18-31. 

Peter, J. P. and J.C. Olson (1983). Is Science Marketing? Journal of Marketing, 47 (Fall), 111-125. 
Session #2: Formulating your Research Stream

Van de Ven, Andrew H. (2007). Formulating the research problem (Chapter 3, pp. 71-99), in Engaged Scholarship: A Guide for Organizational and Social Research. 

Van de Ven, Andrew H. (2007). Building a theory (Chapter 4, pp. 100-142), in Engaged Scholarship: A Guide for Organizational and Social Research. 

Bacharach, Samuel B. (1989). Organizational theories: Some criteria for evaluation. Academy of Management Review, 14 (4): 496-515. 

Godfrey, Paul C. and Charles W. L. Hill (1995). The problem of unobservables in strategic management research. Strategic Management Journal, 16 (7): 519-533.

Davis, M. (1971), “That’s Interesting!” Philosophy of the Social Sciences, 1: 309-344. 

From the Editors. (2011). “Publishing in AMJ: Part 3-Setting the Hook,” Academy of Management Review. 
Voss, G.B. (2003), “Formulating Interesting Research Questions,” Journal of the Academy of Marketing Science, 31: 356-359. 

Simon, H. A. (1973), "Does Scientific Discovery Have a Logic?" Philosophy of Science, 40, 471-480. 

Smith, D.C., (2003) “The Importance and Challenges of Being Interesting,” Journal of the Academy of Marketing Science, 31: 319-322. 

Bartunek, J., Rynes, S. & Ireland, D. (2006), “What Makes Management Research Interesting and Why Does it Matter?” Academy of Management Journal, 49: 9-15. 

Evered, Roger and Meryl Reis Louis (1981). Alternative perspectives in the organizational sciences: “inquiry from the inside” and “inquiry from the outside” Academy of Management Review, 6 (3): 385-395. 

Kor, Yasemin Y. and Joseph T. Mahoney (2000). Penrose’s resource-based approach: The process and product of research creativity. Journal of Management Studies, 37 (1): 109-139. 

Mahoney, Joseph T. and Ron Sanchez (2004). Building management theory by integrating processes and products of thought. Journal of Management Inquiry, 13 (1): 34-47.
Session #3: Exploring Research Methods/Developing Hypotheses

1st Draft of Research Paper Due

Van de Ven, Andrew H. (2007). Variance and process models (Chapter 5, pp. 143-160), in Engaged Scholarship: A Guide for Organizational and Social Research. 

Van de Ven, Andrew H. (2007). Designing variance studies (Chapter 6, pp. 161-193), in Engaged Scholarship: A Guide for Organizational and Social Research. 

Jick, Todd M. (1979). Mixing qualitative and quantitative methods: Triangulation in action. Administrative Science Quarterly, 24 (4): 602-611. 

Miller, Kent D. and Eric W.K. Tsang (2011). Testing management theories: Critical realist philosophy and research methods. Strategic Management Journal, 32 (2): 139-158.

Lundberg, Craig C. (1976), "Hypothesis Creating in Organizational Behavior Research," Academy of Management Review, (April), 5-12. [See especially pp. 9-10.] 

Platt, J.R. 1964. "Strong Inference." Science, 146: 347-353 [Especially 347-348, and 352] 

Skipper, R. and M.R. Hyman (1987), "Evaluating and Improving Argument-Centered Works in Marketing," Journal of Marketing, 51 (October), 60-75. 

Sterrett, S.M. and D.C. Smith (1990), "A Comment on 'Evaluating and Improving Argument-Centered Works in Marketing'," Journal of Marketing, 54 (April), 83-88. 

Skipper, R. and M.R. Hyman (1990), "Marketing and Logical Deduction," Journal of Marketing, 54 (April), 89-92. 

Lee, A.S. 1989. Case studies as natural experiments. Human Relations, 42, 2, 117-137.
Session #4: Communication Your Research

Final paper due + paper presentation

Van de Ven, Andrew H. (2007). Communicating and using research knowledge (Chapter 8, pp. 232-259), in Engaged Scholarship: A Guide for Organizational and Social Research.

Van de Ven, Andrew H. (2007). Practicing engaged scholarship (Chapter 9, pp. 260-297), in Engaged Scholarship: A Guide for Organizational and Social Research.

Rindova, V.( 2008), “Publishing Theory When you are New to the Game,” Academy of Management Review, 33: 300-303. 

Day, A. (1997), ‘How to Get Research Published in Journals’”, European Journal of Marketing, 31(11/12), 896-901. 

Parasuraman, A. (2003) “Reflections on Contributing to a Discipline Through Research and Writing,” Journal of the Academy of Marketing Science, 31: 314-318. 

Zeithaml, V.A., P.R. Varadarajan, and C.P. Zeithaml (1988), "The Contingency Approach: Its Foundations and Relevance to Theory Building and Research in Marketing," European Journal of Marketing, 22 (7), 37-64. 

Summers, J.O. (2002), “Guidelines for Conducting Research and Publishing in Marketing: From Conceptualisation Through the Review Process,” Journal of the Academy of Marketing Science, 29 (4), 405-415. 
The University of Wisconsin-Whitewater is dedicated to a safe, supportive and non-discriminatory learning environment.  It is the responsibility of all undergraduate and graduate students to familiarize themselves with University policies regarding Special Accommodations, Academic Misconduct, Religious Beliefs Accommodation, Discrimination and Absence for University Sponsored Events (for details, please refer to the Schedule of Classes, the “Rights and Responsibilities” section of the undergraduate catalog;  the Academic Requirements and Policies and the Facilities and Services sections of the graduate catalog;  and the “Student Academic Disciplinary Procedures (UWS Chapter 14);  and  the “Student Non-academic Disciplinary Procedures” (UWS Chapter 17).
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