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Section lll - College of Business and Economics

THE FOLLOWING REQUIREMENTS APPLY TO STUDENTS ENROLLED IN THE BBA CURRICULUM:

Students in the BBA curriculum and all MCS majors are not eligible to enroll in the College of Business and Economics 300 and 400 level courses (except Accounting 341 and 342)
unless they have 60.0 or more credits to degree, at least a 2.50 cum GPA and have been admitted to a College of Business and Economics major. Transfer students must maintain
a combined GPA (transfer and UW-W) of 2.50 to continue eligibility. S/NC grading may not be used in any business course or any BBA degree requirement unless offered on an
S/NCbasis only. Courses in the College of Business and Economics may not be taken on an audit basis.

A course cannot be used to satisfy both a BBA degree and a major requirement. Students pursuing a Bachelor of Business Administration degree and all MCS majors must achieve
24 credits and maintain a 2.50 GPA or better in order to take lower division business courses (including MCS courses) except Concepts of American Business ITBE 141, ITBE 200,
ECON 201 and ECON 202. Grades received for all appropriate college courses taken at other institutions will be included in determining the student's grade point average
eligibility for enrolling in business courses.

When a student is projected to complete at least 54 credits and has satisfactorily completed or is enrolled in ENGLISH 101, ENGLISH 102, SPEECH 110, ACCOUNT 244, ACCOUNT 249,
or ACCOUNT 341/342; ECON 201; ECON 202; MATH 143; ECON 245 and has passed the Computer Applications Test, the student may apply for admission to a College of Business
and Economics major. All students with at least a 2.80 combined GPA will be admitted to a business major. Application forms for admission to the business major are completed
at a Pre-Business registration information meeting.

Enrollment preference in all business courses will be given to the following officially declared majors and minors:
All BBA Majors; Management Computer Systems Majors; Business Education Majors; Public Policy & Administration Majors; Occupational Safety Majors; Public Administration
Minors; Business Minors; Individually Designed Majors and Minors; Arts Management Minors; Integrated Science and Business.

Business minors and non-husiness minors required to take business courses must have at least a 2.00 gpa and 24 credits completed to enroll in lower division (200-level)
business courses required in the minor and must have a 2.00 gpa and 60 credits completed to enroll in upper division (300 or 400-level) business courses. In order to graduate
with a business minor, the student must have a 2.25 gpa in the minor.

Non-business majors who are required or who may elect to take business courses in the major must have the gpa required in the major, must have completed 24 credits to take
lower division (200-level) business courses, and must have completed 60 credits to take upper division (300 and 400-level) business courses.

Non-business majors who are not required to take business courses in the major may register for business courses during the first week of classes if all course prerequisites and
credits completed (24 for lower division or 60 for upper division) are met, and the student has a 2.50 combined grade point average.

SPECIAL STUDENTS:
Students admitted with full/complete credentials of all previous post-secondary work (SPFC) and special students without full credentials (SPNC) can register on a space available
basis with the approval of the Assistant Dean, Carlson 4035, (262) 472-4900.

COMMON EXAMINATIONS:
Certain courses have common exams during the semester when all sections will be tested at the sume time. Students should not schedule other classes at those times.

GRADUATE STUDENTS:

Graduate students must be admitted to the M.B.A.or M.P.A.or M.S. CIS program to enroll in 500-700 level courses offered in the College of Business and Economics (except
Business Education and School Business Management). Non-Candidate for Degree students cannot register for College of Business and Economics courses. Exceptions to this
policy must be approved in advance by the Associate Dean, College of Business and Economics (262-472-1945).

The charge for on-line (web) graduate business credits is $550 per credit for resident and non-resident students. Resident students who started their MBA before Spring 2002 and
have not been inactive will continue paying the current UW-Whitewater resident graduate business tuition rate as set by the UW Board of Regents. Resident students who started
their MBA in Spring 2002 or later will pay $550 per credit for on-line (web) graduate credits. Non-resident students will pay $550 per credit.

| ACCOUNTING |

|Accouniing |

*** GRADUATE LEVEL COURSES ***

ACCOUNT 701 ACCOUNTING FOUNDATIONS ... This course introduces students to the principles of financial accounting, including the (1) basic
accounting cycle (i.e., double-entry accounting), financial statements (i.e., income statement, statement of financial position, and statement of cash flows),
and specific discussions of cash, trade receivables, merchandise inventories, plant assets, current and long-term liabilities, and stockholders' equity.
Fundamental ration and statement analysis techniques are also integrated throughout the course.

PREREQ: GRADUATE STUDENTS MUST BE ADMITTED TO THE M.B.A. OR THE M.S. OR M.P.A. ACCOUNTING OR M.S. OFFICE SYSTEMS.

#4533 Section 22 [units: 2] NOTE: Online classes will bill at $550 per credit for all students. Students must have access to the internet and
an internet browser.

09/02-10/23 Arranged  Arranged WEB BASED  Linda E Holmes
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ACCOUNT 798 INDIVIDUAL STUDIES ... Study of a selected topic or topics under the direction of a faculty member.
PREREQ: GRADUATE STUDENTS MUST BE ADMITTED TO THE M.B.A. OR THE M.S. OR M.P.A. ACCOUNTING OR M.S. OFFICE SYSTEMS.

#5774 Section 22 [units: 1-3] NOTE: Online classes will bill at $550 per credit for all students. Students must have access  to the internet Dept. Consent
and an internet browser.

09/02-12/22 Arranged  Arranged WEB BASED  To Be Arranged
| ECONOMICS |
|Economics |

*** GRADUATE LEVEL COURSES ***

ECON 704 ECONOMICS FOUNDATIONS ... A study of micro and macro economic tools of analysis. The functioning of a market economy in product and
factor markets under alternative market structures. National income, fiscal policy, and the role of the money supply.
PREREQ: GRADUATE STUDENTS MUST BE ADMITTED TO THE M.B.A. OR THE M.S. OR M.P.A. ACCOUNTING OR M.S. OFFICE SYSTEMS.

#5464 Section 22 [units: 2] NOTE: Students must have access to the internet and an internet browser. All students enrolled in section 22 will
be billed $550 per credit for all graduate online classes.

10/26-12/22 Arranged  Arranged WEB BASED  Jeffery S Heinrich

ECON 736 BUSINESS CONDITIONS ANALYSIS ... A study of the macroeconomic structure and operations of the economic system. Analysis of fluctuations
in national income, output, employment, prices and exchange rates and the implication of such changes for business decisions. Evaluation of the influence of
monetary policy, fiscal policies, and other macroeconomic events on economic activity. Assessment of the various approaches and methodologies available
for forecasting business conditions. Prereq: ECON 704
PREREQ: ECON 704 OR ECON 211 OR ECON 202 OR EQUIVALENT, GRADUATE STUDENTS MUST BE ADMITTED TO THE M.B.A. OR THE M.S. OR M.P.A.
ACCOUNTING OR M.S. OFFICE SYSTEMS.
#5467 Section 22 [units: 2] NOTE: Students must have access to the internet and an internet browser. All students enrolled in section 22 will
be billed $550 per credit for all graduate online classes.

09/02-10/23 Arranged  Arranged WEB BASED  Stuart M Glosser

| FINANCE AND BUSINESS LAW |

|Finance and Business Law |

*** GRADUATE LEVEL COURSES ***

FNBSLW 721 LEGAL ENVIRONMENT OF BUSINESS ... An introduction to the legal environment of business. Includes topics such as legal systems, court
procedure, business torts and crimes, contracts and related areas of the Uniform Commercial Code, government regulation of business, and the ethical and
legal rights and duties of individuals and businesses in our society.

PREREQ: GRADUATE STUDENTS MUST BE ADMITTED TO THE M.B.A. OR THE M.S. OR M.P.A. ACCOUNTING OR M.S. OFFICE SYSTEMS.

#5630 Section 22 [units: 2] NOTE: Online classes will bill at $550 per credit for all students. Students must have access to the internet and an
internet browser.

09/02-10/23 Arranged  Arranged WEB BASED  Gene M Toboyek

FNBSLW 739 FINANCIAL PLANNING PROCESS ... This course explores the quantitative and qualitative aspects of the Personal Financial Planning process.
It includes study of the following areas: determining financial objectives, formulating investment objectives, tax planning, insurance planning, retirement
planning and estate planning. Prereq: FNBSLW 718

PREREQ: FNBSLW 718 OR FNBSLW 344, GRADUATE STUDENTS MUST BE ADMITTED TO THE M.B.A. OR THE M.S. OR M.P.A. ACCOUNTING OR M.S. OFFICE
SYSTEMS.

#5296 Section 22 [units: 3] NOTE: Online classes will bill at $550 per credit for all students. Students must have access to the internet and an
internet browser.

09/02-12/22  Arranged Arranged Rashiqa Kamal

FNBSLW 755 MULTINATIONAL BUSINESS FINANCE ... An advanced course of international financial principles covering major macroeconomic factors
affecting international corporate decisions, foreign exchange transactions, hedging strategies, international capital structure decisions, capital budgeting,
international financial markets, and taxation. Prereq: FNBSLW 718 or equivalent

PREREQ: FNBSLW 718

#5306 Section 22 [units: 3] NOTE: Online classes will bill at $550 per credit for all students. Students must have access to the internet and an
internet browser.

09/02-12/22 Arranged  Arranged WEB BASED  Hamid Moini

FNBSLW 798 INDIVIDUAL STUDIES ... A student may satisfy up to 3 credits of the 9 credit emphasis by pursuing this course with one or more members of
the graduate faculty. A copy of the proposal must be on file in the chairman's office prior to registration.
PREREQ: GRADUATE STUDENTS MUST BE ADMITTED TO THE M.B.A. OR THE M.S. OR M.P.A. ACCOUNTING OR M.S. OFFICE SYSTEMS.

#5312 Section 22 [units: 1-3] NOTE: Online classes will bill at $550 per credit for all students. Students must have access to the internet and Dept. Consent
an internet browser.
09/02-12/22 Arranged  Arranged WEB BASED  Linda A Reid
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| INFORMATION TECHNOLOGY AND BUSINESS EDUCATION |

|Informution Technology and Business Education |

*** GRADUATE LEVEL COURSES ***

ITBE 740 BUSINESS AND PROFESSIONAL COMMUNICATION ... This course is designed to infroduce students to communication theories and leadership
strategies that, if applied in business settings, can improve personal and organizational goal setting, planning and evaluation. In addition, emphasis will be
placed on fostering positive day-to-day human interactions as well as the continuous growth of both individuals and organizations. Emphasis will be placed
on the application of concepts explored in class to management roles in a variety of business enterprises. As a result, extensive analysis of actual business
communication is a major part of this course.
#4487 Section 22 [units: 2] NOTE: Online classes will bill at $550 per credit for all students. Students must have access to the internet and an
internet browser.

09/02-10/23 Arranged  Arranged WEB BASED  Robert M Schramm

ITBE 775 BUSINESS TELECOMMUNICATIONS ... The business analyses of the multifaceted regulatory issues, economic factors, management practices, and
technological forces underpinning the telecommunications and information systems industry. The course is equally concerned with providing the student with
the analytical tools and industry trends that will facilitate continued study and analyses of telecommunications after completion of the course.

PREREQ: GRADUATE STUDENTS MUST BE ADMITTED TO THE MBA OR THE MPA ACCOUNTING OR THE MS BUSINESS AND MARKETING EDUCATION OR THE
MSE SCHOOL BUSINESS MANAGEMENT OR CONSENT OF INSTRUCTOR

#4488 Section 22 [units: 3] NOTE: Online classes will bill at $550 per credit for all students. Students must have access to the internet and an Dept. Consent
internet browser.
09/02-10/23 Arranged  Arranged WEB BASED  John D Chenoweth
ITBE 798 INDIVIDUAL STUDIES ... Study of a selected topic or topics under the direction of a faculty member.
#4491 Section 22 [units: 1-3] NOTE: Online classes will bill at $550 per credit for all students. Students must have access to the internet and
an internet browser.
09/02-12/22 Arranged  Arranged WEB BASED  John D Chenoweth
| MANAGEMENT |
|Me| nagement |

*** GRADUATE LEVEL COURSES ***

MANGEMNT 745 BUILDING EFFECTIVE ORGANIZATIONS ... The course surveys concepis and research in the analysis of an organization. It examines the
history of organization theory, as well as environmental and technological influences on organizational effectiveness. Contemporary developments in
management and organization theory are also reviewed.

PREREQ: GRADUATE STUDENTS MUST BE ADMITTED TO THE M.B.A. OR THE M.S. OR M.P.A. ACCOUNTING OR M.S. OFFICE SYSTEMS.

#4802 Section 22 [units: 2] NOTE: Online classes will be billed at $550 per credit for all students. Students must have access to the Internet
and an Internet browser.

09/02-10/23 Arranged  Arranged WEB BASED  William A Drago

MANGEMNT 760 STRATEGIC MANAGEMENT OF HUMAN RESOURCES ... This course examines strategic human resources (HR) management and HR
planning. Applicable theories and methods of strategic, operational, and tactical planning and their relationship to HR management are covered, as well as
the multiple roles HR plays in assisting organizations to gain and sustain competitive advantages in a fast-paced environment.

PREREQ: GRADUATE STUDENTS MUST BE ADMITTED TO THE M.B.A. OR THE M.S. OR M.P.A. ACCOUNTING OR M.S. OFFICE SYSTEMS.

#4806 Section 22 [units: 3] NOTE: Online classes will be billed at $550 per credit for all students. Students must have access to the Internet
and an Internet browser.

09/02-12/22 Arranged  Arranged WEB BASED  Jon M Werner

MANGEMNT 762 PROJECT MANAGEMENT AND ENTERPRISE RESOURCE PLANNING ... This course is designed to develop a basic understanding of
project managment methodology and Enterprise Resource Planning (ERP). Upon completion of this course students will be able to analyze operations and
setup ERP systems. Topics may include team management, PERT/CPM, and development of operational decision support systems through the use of macros
and visual basic. The course may require visiting/working with local firms in setting up such systems or working on cases.

PREREQ: MANGEMNT 719 OR ITBE 734 OR EQUIVALENT

#4807 Section 22 [units: 3] NOTE: Online classes will be billed at $550 per credit for all students. Students must have access to the Internet
and an Internet browser.

09/02-12/22 Arranged  Arranged WEB BASED ~ Tom Bramorski
09/02-12/22 Arranged  Arranged WEB BASED ~ Manohar S Madan

MANGEMNT 771 STRATEGIC MANAGEMENT ... The course surveys the theoretical backgrounds of strategic management. It also covers practical
methods and applications of strategic management models based upon existing theory, research, and practice. Comparative analysis of emerging strategic
management frameworks are examined with implications for management practice.

PREREQ: MANGEMNT 745 OR MANGEMNT 721

#4811 Section 22 [units: 3] NOTE: Online classes will be billed at $550 per credit for all students. Students must have access to the Internet
and an Internet browser.

09/02-10/23 Arranged  Arranged WEB BASED  William A Drago
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MANGEMNT 777 INTERNATIONAL MANAGEMENT ... The course deals with concepts, issues, problems, and research in international management, with a
focus on the international application of: (1) strategic management, (2) organizational theory and design, (3) organizational behavior, culture, conflict,
leadership, and communication, (4) ethical issues, and (5) development, control, and coordination of international subsidiaries.

PREREQ: MANGEMNT 745 OR MANGEMNT 721

#4812 Section 22 [units: 3] NOTE: Online classes will be billed at $550 per credit for all students. Students must have access to the Internet
and an Internet browser.

10/26-12/22 Arranged  Arranged WEB BASED  Kaviraj Praveen Parboteeah

MANGEMNT 788 STRATEGIC DECISION MAKING ... The course analyzes organizational environments from the perspective of top management in their
efforts to manage a firm's mission, goals and corporate strategy. Case analyses are used extensively to provide students with an opportunity to apply
course content to real businesses. Corporate social responsibility and business ethics are also covered. Prereq: Last semester of program.

PREREQ: GRADUATE STUDENTS MUST BE ADMITTED TO THE M.B.A. OR THE M.S. OR M.P.A. ACCOUNTING OR M.S. OFFICE SYSTEMS.

#4814 Section 22 [units: 2] NOTE: Online classes will be billed at $550 per credit for all students. Students must have access to the Internet
and an Internet browser.

10/26-12/22 Arranged  Arranged WEB BASED  James W Bronson

MANGEMNT 798 INDIVIDUAL STUDIES ... Student and adviser decide the study, with the consent of the professor in charge of the study and the approval
of the College Graduate Studies Committee. Consult the Associate Dean's Office for further information/limitations.

PREREQ: GRADUATE STUDENTS MUST BE ADMITTED TO THE M.B.A. OR THE M.S. OR M.P.A. ACCOUNTING OR M.S. OFFICE SYSTEMS.

#4817 Section 22 [units: 1-3] NOTE: Online classes will be billed at $550 per credit for all students. Students must have access to the
Internet and an Internet browser.

09/02-12/22 Arranged  Arranged WEB BASED  To Be Arranged
| MARKETING |

|Murkeling |

*** GRADUATE LEVEL COURSES ***

MARKETNG 731 ADVANCED STATISTICAL METHODS ... Applications of advanced statistical methods fo managerial problems of prediction, inference,
parametric and nonparametric, and decision making under uncertainty. Topics emphasized are multiple regression and time series. Prereq: Graduate status
and demonstrated proficiency in Mathematics and Statistics or MARKETNG 702 and ECON 703

PREREQ: GRADUATE STATUS AND DEMONSTRATED PROFICIENCY IN MATHEMATICS AND STATISTICS OR ECON 703, OR MATH 143 AND ECON 245

#5418 Section 22 [units: 2] NOTE: Online classes will bill at $550 per credit for all students. Students must have access to the internet and an
internet browser.

09/02-12/22 Arranged  Arranged WEB BASED  Maxwell K Hsu

MARKETNG 761 INTERNATIONAL BUSINESS (MARKETING) ... Fundamental aspects of international business will be studied. Emphasis is placed on
decision making in an international setting and appraisal of market opportunities worldwide. Cases will be used to illustrate operational problems of
multinational organizations as well as international intermediaries. Prereq: MARKETING 716 or equivalent

PREREQ: MARKETNG 716 OR EQUIVALENT AND GRAD LEVEL BUSINESS REQUIREMENT

#5419 Section 22 [units: 3] NOTE: Online classes will bill at $550 per credit for all students. Students must have access to the internet and an
internet browser.

09/02-12/22 Arranged  Arranged WEB BASED  Carol Scovotti

MARKETNG 766 ETHICS IN THE MARKETPLACE ... This course will focus primarily on issues related to the business/customer relationship, with customers
being defined as both other organizations and consumers. The course will emphasize current issues such as privacy rights, pricing ethics, promotional tactics
and targeting. Students will discuss topics, analyze cases, and write essays defending their opinions and suggesting strategies. The course will provide
examples of both exemplary and poor business behavior.

PREREQ: MARKETNG 716 OR EQUIVALENT

#5420 Section 22 [units: 2] NOTE: Online classes will bill at $550 per credit for all students. Students must have access to the internet and an
internet browser.

10/26-12/22 Arranged  Arranged WEB BASED  Lois J Smith

MARKETNG 798 INDIVIDUAL STUDIES ... Study of a selected topic or topics under the direction of a faculty member.
PREREQ: GRADUATE STUDENTS MUST BE ADMITTED TO THE M.B.A. OR THE M.S. OR M.P.A. ACCOUNTING OR M.S. OFFICE SYSTEMS.

#5426 Section 22 [units: 1-3] NOTE: Online classes will bill at $550 per credit for all students. Students must have access to the internet and
an internet browser.

09/02-12/22 Arranged  Arranged WEB BASED  Marilyn A Lavin
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Section VI - Interdisciplinary
| MANAGEMENT COMPUTER SYSTEMS |

|Manugement Computer Systems |

*** GRADUATE LEVEL COURSES ***

MCS 725 E-BUSINESS: TECHOLOGY, APPLICATIONS, AND ISSUES ... This course is designed to provide graduate students with an overview of internet
technologies and electronic business phenomenon currently sweeping the global economy. The course provides an opportunity for students to identify,
analyze, and discuss issues and challenges from a strategi, organizational and technology perspective. These issues and challenges need to be addressed by
nations, industries, and corporations in their attempt to be part of the e-business marketplace. The goal of the course is to cover the major topics rather than
be encyclopedic. The course makes use of lecture, discussions, readings, cases, and student research projects.

The course also has a technical component that teaches internet technologies such as HTML, JavaScript and the Document Object Model that help form the
foundation of all Web development.

What this course is NOT: Because this course is an IS course, we will not discuss e-business from a marketing perspective. The student is expected to be
familiar with information technologies associated with the delivery of Internet sites. These topics will be discussed only briefly.

#5317 Section 22 [units: 3] NOTE: Online classes will bill at $550 per credit for all students., Students must have access to the Internet and
an internet browser

10/26-12/22 Arranged  Arranged WEB BASED  Paul Ambrose
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