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1. Exact description of request:

Summary

Basically, the proposed changes to the MPA degree program are:

· remove MANGEMNT 759 or MARKETNG 766 as required courses

· add ACCOUNT 683 or ACCOUNT 748 as required courses

· restructure the Electives (0-13 units) portion of the MPA program into Areas of Specialization (i.e., Finance, Economics, International Business, and Marketing), which are similar to the Emphasis areas in the MBA program or Minors in undergraduate programs

· clarify program policies and requirements, and degree requirements by editing information presented in the Graduate Catalog

From
ACCOUNTING 
DEGREE PROGRAM (M.P.A.) 
The Master of Professional Accountancy (M.P.A.) degree program is designed as a professional degree program for individuals who desire to become Certified Public Accountants (CPA). This program is designed to integrate with the Bachelor of Business Administration-Accounting (B.B.A.) degree program or as a first professional degree program for candidates with nonbusiness undergraduate backgrounds. The M.P.A. degree program fulfills the 150 credit requirement of the American Institute of Certified Public Accountants (AICPA). Each candidate will design a program in consultation with a Program Coordinator that will meet his/her individual needs and address the 30 credit minimum program requirement. 

The curriculum is designed to familiarize students with accounting pronouncements, auditing standards, organizational systems concepts, related laws, and appropriate concepts of ethical behavior. Students will develop competencies relevant to conducting financial statement analysis, systems analysis, cost control, tax analysis, and refine skills relevant to formatting and transmitting accounting information through oral, written, and computer-mediated delivery systems. 

Program Coordinators: 

Dr. Donald Zahn 
Carlson 4033 
Phone: (262) 472-1945 
Email: zahnd@uww.edu 
Dr. Robert Gruber 
Carlson 5019A
Phone: (262) 472-1344
Email: gruberr@uww.edu 

Department Secretary: 

Carlson 4033 
Phone: (262) 472-1945 
Email: gradbus@uww.edu 
Additional Admission Requirements: 

1. Completion of the Graduate Management Admission Test (GMAT). 

2. A composite score of at least 1000 based upon the formula: (GMAT score) + [200 x (overall undergraduate grade point average)], or a composite score of at least 1050 based upon the formula: (GMAT score) + [200 x (last half undergraduate grade point average)]. 

3. A Test of English as a Foreign Language (TOEFL) paper score of at least 550, a computer score of at least 213 or the equivalent on another exam for students from countries where English is not the native language. 

4. Exceptions to the admission requirements may be made on a case-by-case basis. 

Due to increasing enrollments, admission may be limited despite fulfillment of the aforementioned entrance requirements. 

Additional Program Policies: 

1. In order to enroll in 700 level graduate courses offered in the College of Business and Economics, a student must be enrolled in a graduate degree program. A student with Guest status or with Post Master’s status can take 700 level graduate course(s) on a space available basis. 

2. Candidates must obtain approval from their adviser before enrolling in courses. Courses taken without the approval of the adviser may not apply toward completion of the program. Prior to entering the program or during the first four weeks of the semester, candidates shall prepare a program in consultation with their adviser. This program must then be submitted to the Program Coordinator for approval. Any changes (including add/drop) to the program must have the written approval of the Coordinator. All changes are initiated by students through their adviser. 

3. Individual Studies (XXX-798) and/or Readings and Research (XXX-789) may not be used as electives but may be used to satisfy up to 3 credits in the Emphasis. A copy of the proposal must be on file in the Coordinator’s Office prior to registration. The student should initiate these requests with the instructor. 

4. Courses in the Common Body of Knowledge must be taken at the beginning of the program. Program and course prerequisites will be rigidly enforced. Failure to comply will result in the student being dropped from the course. 

5. Students who are dropped from the program for academic reasons or who fail to meet the admission requirements are not eligible to pursue further graduate business courses in the M.B.A., M.P.A., or M.S.-Computer Information Systems Programs in the College of Business and Economics. 

6. The maximum course load is 15 graduate credits during fall and spring semesters and 12 credits during the summer term. 

7. Business related course work taken in an applicant’s undergraduate program where the applicant has graduated more than five years prior to the date of admission to Graduate School may not be considered as satisfactory in meeting Common Body of Knowledge requirements. 

8. Candidates who have not enrolled in a graduate course at UW-Whitewater within two consecutive terms must conform to any new requirements in the program at the time they are reactivated. 

9. Within the confines of the Constitution of the Graduate Faculty and the policies and procedures adopted by the Graduate Council, the Graduate Studies Committee in the College of Business and Economics is the final governing authority on all policy and procedural matters in the Graduate Business Program. 

Degree Requirements: 
1. Students who have completed any of the required courses before entering the M.P.A. Program may substitute electives to complete the 30 credit requirement. Each candidate will complete their degree requirements by choosing one of the following, in consultation with a Program Coordinator: passing a comprehensive examination; writing a thesis; or completing an additional six credits of graduate course work. 

2. At least 16 credits of course work above the 730 level. MANGEMNT-788, Strategic Decision-Making, is not counted in the 16 credits. 

3. No more than two accounting courses with a grade below a B for graduation.. 

ACCOUNTING (M.P.A.) 
COMMON BODY OF KNOWLEDGE 0-20 CREDITS (REQUIRED IF NOT TAKEN AS UNDERGRADUATE) 

1. CONSULT PROGRAM COORDINATOR FOR CREDITS FROM: 
a. ACCOUNT-701 ACCOUNTING FOUNDATIONS 
b. ACCOUNT-725 PROFIT PLANNING AND CONTROL 
c. ECON-703 STATISTICS FOUNDATIONS 
d. ECON-704 ECONOMICS FOUNDATIONS
e. FNBSLW-718 FINANCIAL MANAGEMENT 
f. FNBSLW-721 THE LEGAL ENVIRONMENT OF BUSINESS
g. FNBSLW-542 ADVANCE BUSINESS & COMMERCIAL LAW 
h. MANGEMNT-719 OPERATIONS MANAGEMENT
i. MARKETNG-716 MARKETING

2. ACCOUNTING CORE REQUIREMENTS 24 CREDITS 

a. ACCOUNT-541 INTERMEDIATE ACCOUNTING I 
b. ACCOUNT-543 INTERMEDIATE ACCOUNTING II 
c. ACCOUNT-651 TAX I
d. ACCOUNT-656 COST MANAGEMENT II
e. ACCOUNT-751 GOVORNMENT & NOT-FOR-PROFIT ACCOUNTING 
f. ACCOUNT-752 ADVANCED FINANCIAL ACCOUNTING
g. ACCOUNT-761 ACCOUNTING AND MANAGEMENT INFORMATION SYSTEMS
h. ACCOUNT-765 AUDITING 

3. ADVANCED TOPIC REQUIREMENTS - 12 CREDITS 

a. ACCOUNT-756 CORPORATE & SPECIAL ENTITIES TAX
b. ACCOUNT-757 ISSUES IN FINANCIAL ACCOUNTING
c. ACCOUNT-767 ADVANCED AUDITING 
d. ACCOUNT-781 ADVANCED ACCOUNTING THEORY 

4. CAPSTONE REQUIREMENT 2-4 CREDITS 
One of the following courses must be taken in the last semester (or in the last 12 credits for outreach students) of the student’s program.

a. MANGEMNT-788 STRATEGIC DECISION-MAKING 
(IF MANGEMNT-788 IS TAKEN AS THE CAPSTONE, THEN MANGEMNT-759 IS ALSO REQUIRED UNLESS AN ETHICS COURSE WAS TAKEN AT THE UNDERGRADUATE LEVEL.) 

b. MANGEMNT-759 SOCIAL RESPONSIBILITY 
(IF MANGEMNT-759 IS TAKEN AS THE CAPSTONE, THEN MANGEMNT-788 IS ALSO REQUIRED UNLESS A POLICY COURSE WAS TAKEN AT THE UNDERGRADUATE LEVEL.) or

MARKETNG 766 ETHICS IN THE MARKETPLACE

5. ELECTIVES 0-16 CREDITS 
To the extent that the core courses listed in above have been taken at the undergraduate level, the MPA student must complete the following:

a. Select at least one of the following International Courses: 
i. ECON-758 ADVANCED INTERNATIONAL ECONOMICS
ii. FNBSLW-755 MULTINATIONAL BUSINESS FINANCE
iii. MANGEMNT-777 INTERNATIONAL MANAGEMENT
iv. MARKETNG-761 INTERNATIONAL BUSINESS
v. MANGEMNT-763 GLOBAL OPERATIONS MANAGEMENTN
vi. ACOUNT-693 INTERNATIONAL ACCOUNTING

B. Select at least two of the following skills courses: 
i. ACCOUNT-798 INDIVIDUAL STUDIES
ii. ITBE-740 BUSINESS & PROFESSIONAL COMMUNICATION
iii. ECON-736 BUSINESS CONDITIONS ANALYSIS
iv. ECON-737 MANAGERIAL ECONOMICS
v. MANGEMNT-745 BUILDING EFFECTIVE ORGANIZATIONS
vi. MANGEMNT-788 STRATEGIC DECISION MAKING
vii. MARKETNG-731 ADVANCED STATISTICAL METHODS
viii. ENGLSH-572 TECHNICAL AND SCIENTIFIC WRITING

C. Select at least one of the following Applications courses: 
i. ITBE-772 BUSINESS TECHNOLOGIES
ii. ITBE-775 BUSINESS TELECOMMUNICATIONS
iii. ECON-761 BUSINESS & ECONOMIC FORECASTING
iv. FNBSLW-739 FINANCIAL PLANNING PROCESS
v. FNBSLW-760 FINANCIAL MARKETS
vi. FNBSLW-770 CAPITAL BUDGETING
vii. ITBE-734 INTRODUCTION TO COMPUTER BASED INFORMATION SYSTM 
viii. MANGEMNT-742 DECISION SUPPORT SYSTEMS
ix. ITBE-743 DATABASE MANAGEMENT
x. MANGEMNT-769 QUALITY ISSUES IN OPERATIONS
xi. MARKETNG-745 TOTAL QUALITY MANAGEMENT

6. Select Electives in consultation with the Program 
Coordinator to complete 1) 30 graduate units and a comprehensive examination, 2) 30 graduate units and a master’s thesis, or 3) 36 graduate units.

Outreach Program: 
Courses leading to the M.P.A. Degree are offered in the late afternoon or early evening on the Whitewater campus. The Business Outreach Program, as it is called, is designed to primarily assist the working adult or those unable to attend classes on a full-time basis during the day. Admission and degree requirements are the same as for those in the full-time program although special counseling is utilized. For further information, contact Dr. Donald Zahn, Carlson 4033. Phone (262) 472-1945.

To
ACCOUNTING 
DEGREE PROGRAM (M.P.A.) 
The Master of Professional Accountancy (MPA) degree program is a professional graduate program for individuals who desire to further their accounting knowledge. The MPA program is designed to be fully integrated with a Bachelor of Business Administration (BBA) degree in accounting, yet flexible enough to accommodate a first professional degree program for individuals without a business and/or accounting undergraduate background. Additionally, the MPA program fulfills the 150-hour requirement of the American Institute of Certified Public Accountants (AICPA) to sit for the Uniform CPA Examination.

Each candidate will design a program in consultation with a Program Advisor that meets their individual needs and the 30 credit minimum program requirement. The curriculum is designed to familiarize students with accounting pronouncements, auditing standards, related laws, and appropriate concepts of ethical behavior. Students will develop competencies relevant to conducting financial statement analysis, systems analysis, cost control, and tax analysis. They will also refine skills relevant to formatting and transmitting accounting information through oral, written, and computer-mediated delivery systems.

Program Advisors: 

Dr. Donald Zahn 
Carlson 4033 
Phone: (262) 472-1945 
Email: zahnd@uww.edu 
Dr. Robert Gruber 
Carlson 5019A
Phone: (262) 472-1344
Email: gruberr@uww.edu 

Additional Admission Requirements: 

1. Completion of the Graduate Management Admission Test (GMAT). 

2. A composite score of at least 1000 based upon the formula: (GMAT score) + [200 x (overall undergraduate grade point average)], or a composite score of at least 1050 based upon the formula: (GMAT score) + [200 x (last half undergraduate grade point average)]. 

3. A Test of English as a Foreign Language (TOEFL) paper score of at least 550, a computer score of at least 213 or the equivalent on another exam for students from countries where English is not the native language. 

4. Exceptions to the admission requirements may be made on a case-by-case basis. 

5. Due to increasing enrollments, admission may be limited despite fulfillment of the aforementioned entrance requirements. 

Additional Program Policies: 

1. In order to enroll in 700 level graduate courses offered in the College of Business and Economics, a student must be enrolled in a graduate degree program. A student with Guest status or with Post Master’s status can take 700 level graduate course(s) on a space available basis. 

2. Individual Studies (XXX-798) and/or Readings and Research (XXX-789) may not be used as electives but may be used to satisfy up to 3 credits in the Emphasis. A copy of the proposal must be on file in the Coordinator’s Office prior to registration. The student should initiate these requests with the instructor. 

3. Courses in the Common Body of Knowledge should be taken at the beginning of the program. Program and course prerequisites will be enforced. Failure to comply may result in the student being dropped from the course. 

5. Students who are dropped from the program for academic reasons or who fail to meet the admission requirements are not eligible to pursue further graduate business courses in the M.B.A., M.P.A., or M.S.-Computer Information Systems Programs in the College of Business and Economics. 

6. The maximum course load is 15 graduate credits during fall and spring semesters and 12 credits during the summer term. 

7. Business related course work taken in an applicant’s undergraduate program where the applicant has graduated more than five years prior to the date of admission to Graduate School may not be considered as satisfactory in meeting Common Body of Knowledge requirements. 

8. Candidates who have not enrolled in a graduate course at UW-Whitewater within two consecutive terms must conform to any new requirements in the program at the time they are reactivated. 

9. Within the confines of the Constitution of the Graduate Faculty and the policies and procedures adopted by the Graduate Council, the Graduate Studies Committee in the College of Business and Economics is the final governing authority on all policy and procedural matters in the Graduate Business Program. 

Degree Requirements
1. Students who have completed any of the required courses before entering the M.P.A. program may substitute electives to complete the 30-credit requirement. Each candidate will complete their degree requirements by choosing one of the following, in consultation with a Program Advisor: (1) passing a comprehensive examination, (2) writing a thesis, or (3) completing an additional six credits of graduate course work. 

2. At least 21 credits of course work must be above the 730 level. 

3. No more than two accounting courses with a grade of BC. 

ACCOUNTING (M.P.A.) 
COMMON BODY OF KNOWLEDGE 0-20 UNITS (REQUIRED IF NOT TAKEN AS UNDERGRADUATE) 

1. CONSULT PROGRAM ADVISOR FOR 0-17 UNITS FROM: 


a. ACCOUNT 701 (Accounting Foundations)

b. ACCOUNT 725 (Profit Planning and Control)

c. ECON 703 (Statistics Foundations)

d. ECON 704 (Economics Foundations)

e. FNBSLW 718 (Financial Management)

f. FNBSLW 721 (The Legal Environment of Business)

g. FNBSLW 542 (Advanced Business & Commercial Law)

h. MANGEMNT 719 (Operations Management)

i. MARKETNG 716 (Marketing)


2. ACCOUNTING CORE REQUIREMENTS 0-24 UNITS FROM: 


a. ACCOUNT 541 (Intermediate Accounting I)

b. ACCOUNT 543 (Intermediate Accounting II)

c. ACCOUNT 651 (Tax I)

d. ACCOUNT 656 (Cost Management II)

e. ACCOUNT 665 (Auditing)

f. ACCOUNT 751 (Government & Not-for-Profit Accounting)

g. ACCOUNT 752 (Advanced Financial Accounting)

h. ACCOUNT 761 (Accounting and Management Information Systems)


To the extent that the core courses listed in above have been taken at the undergraduate level, the MPA student will complete the Advanced Topic Requirements (part 3) and either select an area of specialization (part 4) or customize a cohesive set of electives (part 5)


3. ADVANCED TOPIC REQUIREMENTS (18 UNITS): 


a. ACCOUNT 683 (international Accounting), ACCOUNT 748 (Financial Statement Analysis), or ACCOUNT 749 (Advanced Accounting Information Systems)
b. ACCOUNT 756 (Corporate & Special Entities Tax)

c. ACCOUNT 757 (Issues in Financial Accounting)

d. ACCOUNT 767 (Forensic Accounting and Professional Ethics) 

e. ACCOUNT 781 (Advanced Accounting Theory) 

f. FNBSLW 542 (Advanced Business and Commercial Law)


4. AREA OF SPECIALIZATION (emphasis) 0-12 UNITS:


a. Finance  9 UNITS FROM:

i. FNBSLW 739 (Financial Planning Process)

ii. FNBSLW 750 (Real Estate Finance & Investment)

iii. FNBSLW 755 (Multinational Business Finance)

iv. FNBSLW 760 (Financial Markets)

v. FNBSLW 770 (Capital Budgeting)

vi. FNBSLW 780 (Portfolio Theory & Practice)


b. Economics  9 UNITS FROM:

i. ECON 736 (Business Conditions)

ii. ECON 737 (Managerial Economics)

iii. ECON 745 (Economics of Health Care)

iv. ECON 751 (Economics o Regulation)

v. ECON 761 (Business and Economic Forecasting)


c. International Business  9 UNITS FROM:

i. ACCOUNT 683 (International Accounting)

ii. ECON 758 (Advanced International Economics)

iii. FNBSLW 755 (Multinational Business Finance)

iv. MANGEMNT 777 (International Management)

v. MARKETNG 761 (International Business)

vi. MARKETNG 772 (Internet Marketing)

vii. MANGEMNT 763 (Global Operations Management)


d. Marketing  12 UNITS FROM: 

i. MARKETNG 733 (Seminar in Methodology of Business Research) (required)

ii. MARKETNG 745 (Total Quality Management)

iii. MARKETNG 751 (Buyer Behavior)

iv. MARKETNG 761 (International Business)

v. MARKETNG 772 (Internet Marketing)

vi. MARKETNG 774 (Strategic Marketing)

vii. MARKETNG 775 (Database Marketing)

viii. MARKETNG 780 (Seminar in current Marketing)

5. ELECTIVE COURSES 0-12 UNITS:

a. BSEDCNA 740 (Business and Professional Communications)

b. ENGLISH 572 (Technical and Professional Writing)

c. MANGEMNT 761 (Supply Chain Systems)
d. MANGEMNT 745 (Building Effective Organizations)
e. MANGEMNT 768 (Operations Strategy)
f. Any business course (courses not listed above require written approval of the program advisor).
g. Non-business courses (requires prior written approval of the program advisor).

Outreach Program: 

Courses leading to the M.P.A. Degree are offered in the late afternoon or early evening on the Whitewater campus. The Business Outreach Program, as it is called, is designed to primarily assist the working adult or those unable to attend classes on a full-time basis during the day. Admission and degree requirements are the same as for those in the full-time program although special counseling is utilized. For further information, contact Dr. Donald Zahn, Carlson 4033. Phone (262) 472-1945.

2. Relationship to mission and strategic plan of institution, and/or college and department goals and objectives:

This proposal is consistent with the University’s Mission and Strategic Plan. This proposal is also completely consistent with the goals and objectives of the College of Business & Economics and the Accounting Department.

3. Rationale:

As a professional graduate degree, the MPA program must be keenly aware of the various demands of its external constituency groups. For example, the AICPA requires total of 150-units for a potential candidate to qualify for taking the Uniform CPA Examination. In addition, the Accounting Department is planning to pursue separate accreditation for its accounting programs with the AACSB in the near future. 

But most important is serving the needs of our students as they prepare themselves for entry into the accounting profession. The changes proposed in this document are in direct response to comments and suggestions received from our graduates (via exit surveys, interviews, and alumni surveys) and the department’s Accounting Advisory Board. In essence, the proposed changes described above removes redundancy and adds relevancy to the MPA degree by restructuring the program requirements.

4. Cost Implications:

These changes will not require additional resources because the courses listed are already being offered. In effect, these changes simply shape the alternatives available to students within the MPA program.
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