University of Wisconsin-Whitewater

Curriculum Proposal Form #3

New Course

Effective Term:
 FORMDROPDOWN 



Subject Area - Course Number:
Communication 338 
Cross-listing:
Communication 538
(See Note #1 below)

Course Title: (Limited to 65 characters)
Video Production III: Corporate and Commercial Media
25-Character Abbreviation:  
Video Production III


Sponsor(s):  
James Mead
Department(s):
Communication
College(s):
 FORMDROPDOWN 



Consultation took place:
 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes  (list departments and attach consultation sheet)

Departments:       


Programs Affected:
     
Is paperwork complete for those programs? (Use "Form 2" for Catalog & Academic Report updates)

 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

will be at future meeting

Prerequisites:
Comm 258
Grade Basis:
 FORMCHECKBOX 

Conventional Letter
 FORMCHECKBOX 

S/NC or Pass/Fail
 

Course will be offered:
 FORMCHECKBOX 

Part of Load
 FORMCHECKBOX 

 Above Load 


 FORMCHECKBOX 

On Campus
 FORMCHECKBOX 

Off Campus - Location       

College:
 FORMDROPDOWN 

Dept/Area(s):
Communication
Instructor:
James Mead

Note: If the course is dual-listed, instructor must be a member of Grad Faculty.
Check if the Course is to Meet Any of the Following:

 FORMCHECKBOX 
  Technological Literacy Requirement
 FORMCHECKBOX 
  Writing Requirement


 FORMCHECKBOX 
  Diversity 

 FORMCHECKBOX 
  General Education Option:   FORMDROPDOWN 
   

Note:  For the Gen Ed option, the proposal should address how this course relates to specific core courses, meets the goals of General Education in providing breadth, and incorporates scholarship in the appropriate field relating to women and gender.

Credit/Contact Hours: (per semester)

Total lab hours:
0
Total lecture hours: 
48
 

Number of credits:
3
Total contact hours:
48 

Can course be taken more than once for credit?  (Repeatability)  

 FORMCHECKBOX 
 No    FORMCHECKBOX 
 Yes          If "Yes", answer the following questions:

No of times in major:
     
No of credits in major: 
     
 

No of times in degree:
     
No of credits in degree:
      

Proposal Information: (Procedures for form #3)
Course justification:


As part of the revised curriculum with the intent to effectively update the Electronic Media submajor, the video and audio courses will be presented in a three-stage developmental learning plan (beginning, developmental, advanced) that focuses on seven Student Learning Outcomes:

· Conceptualize ideas and communicate them in written form

· Present media content in an oral format

· Apply knowledge and ability related to media production skills

· Implement media knowledge and skills to a “real life” context
· Understand the role ethics plays in media production
· Identify media traditions, trends, standards, practices and market realities

· Demonstrate the ability to think critically while considering diverse perspectives

Comm 338 (Video Production III: Corporate & Commercial Media) is a third stage, advanced video production course.  It will include an abbreviated course review of material from Comm 258 (Video Production II: Media Storytelling), and transition to advanced writing, instruction in media trends and traditions, ethical considerations and real world client interaction.  Student workload derives from new research into technology with the special study and the combined curriculum from the previous Comm 330 (Advertising Video Production) and Comm 335 (Corporate and Industrial Video Production) courses that focus on the advanced stage of video production.  
Relationship to program assessment objectives:


This course will be offered as an applied elective in the Electronic Media sequence.
Budgetary impact:


This course will be taught by current faculty.  Each student will need to purchase a 16GB (minimum) video card at a cost of $15 - $20.  Students may have the option of checking out a card from the Cable Television Office at a rental deposit cost of $20.  Students who return the card at the end of the course will have the full deposit returned.
Course description:


The course will consist of advanced video and field production labor, lectures, outside reading assignments and exams.  Each student will write, produce and direct a series of corporate and commercial productions and learn the importance of oral communication and proper client relationships. Each student will strive to improve existing skills with field equipment, non-linear editing, advanced software programs, and multi-media presentations.  The work in the course will primarily focus on individual project efforts, unless approved by the instructor. 
If dual listed, list graduate level requirements for the following:

1. Content (e.g., What are additional presentation/project requirements?) 
Graduate students will explore content in greater depth by completing additional advanced labor to the client productions, including intense client marketing strategies and proper ad placement in a real world environment.  
2. Intensity (e.g., How are the processes and standards of evaluation different for graduates and undergraduates? ) 
Projects completed by graduate students will be evaluated more

strictly. A greater understanding of the applications is expected, and students will

be evaluated accordingly.

3. Self-Directed (e.g., How are research expectations differ for graduates and undergraduates?) 
Graduate students will be expected to create the ad placement schedule for undergraduate productions on the local campus television station and provide input during the client stages of undergraduate corporate productions.
Course objectives and tentative course syllabus:



The course will provide students the opportunity to develop and apply advanced field production skills to television advertising and corporate video presentations.  Students gain experience in writing proposals and scripts, while learning proper communication and ethical skills when working with real-world clients.

The course syllabus is attached with this form.
Bibliography: (Key or essential references only.  Normally the bibliography should be no more than one or two pages in length.)

The bibliography is attached with this form.
The University of Wisconsin-Whitewater is dedicated to a safe, supportive and    non-discriminatory learning environment.  It is the responsibility of all undergraduate and graduate students to familiarize themselves with University policies regarding Special Accommodations, Academic Misconduct, Religious Beliefs Accommodation, Discrimination and Absence for University Sponsored Events (for details please refer to the Schedule of Classes; the “

 HYPERLINK "http://www.uww.edu/Catalog/02-04/Legal/Legal1.html" Rights and Responsibilities

HYPERLINK "C:\\Users\\smithb\\AppData\\Local\\Temp\\www.uww.edu\\Catalog\\02-04\\Legal\\Legal1.html"
” section of the Undergraduate Catalog; the Academic Requirements and Policies and the Facilities and Services sections of the Graduate Catalog; and the “Student Academic Disciplinary Procedures (UWS Chapter 14); and the “Student Nonacademic Disciplinary Procedures" (UWS Chapter 17). 
COMM 338: VIDEO PRODUCTION III:  CORPORATE AND COMMERCIAL MEDIA

Spring, 2015: 1207 Andersen Library

INSTRUCTOR:
James Mead



EMAIL:
meadj@uww.edu
OFFICE:

1209 Andersen Library


PHONE:
(262) 472-5659
OFFICE HOURS:
Mondays & Thursdays:  1:30 – 3:00 pm
Tuesdays:  1:30 – 5:00pm; other times by appointment

Show clients your creative production techniques…networking can be a great resume builder and lead to a promising future.
REQUIRED READINGS
(tentative) Sweetow, S., Corporate Video Production: Beyond the Board Room (and Out of the Bored Room)
(Burlington, MA: Focal Press)

Wohl, M., Editing Techniques with Final Cut Pro, 2nd ed. (Berkeley, CA: Peachpit Press)
COURSE OBJECTIVE

The course will provide students the opportunity to develop and apply advanced field video production skills to television advertising and corporate video presentations.  Students gain experience in writing proposals and scripts, while learning proper communication and ethical skills when working with real-world clients.

PROCEDURES

The course will consist of advanced video and field production and editing labor, lectures, outside reading assignments and exams.  Each student will strive to improve existing skills and develop good client working relationships.  The work in this class will primarily focus on individual effort, unless approved by the instructor.
Students are responsible for attending classes, especially those in which he/she is presenting.  Absences for university activities (advance notification required) may be made up.  Absences for family emergencies must be dealt with through Student Life.

You may accumulate two unexcused absences without penalty (not including presentation dates).   More will result in a number of points deducted from your final grade.  You will be responsible for backing up your projects onto tape for instructor analysis/grading.

Lap top computers and audio recorders are permitted for note-taking purposes, but any distracting browsing or emailing is not allowed.  Cell phones must be turned off during class time as well.

MATERIALS NEEDED

You may store your finished productions on the campus NAS (server), but it is strongly recommended you invest in a portable drive (100 GB minimum) to back up your project as well. You also will need to invest in a 16 GB video card for recording raw material.   These are available at a number of area electronic outlets.  If you choose, you can purchase your video card from the UWW Cable Television Office.  You are responsible for lost or deleted material.
GRADING

Public Service Visual Storytelling Production

  50 points
(10 percent)

Campus PSA and Advertising Campaign

100 points
(20 percent)
Final Corporate Production/Presentation

125 points
(25 percent)

(2) Client Report Stages



  50 points
(10 percent)

(3) Exams




150 points
(30 percent)


Class Attendance/Participation


  25 points
(  5 percent)
TOTAL         




500 points
(100 percent)

100 – 93 percent  =
  A

76.9 – 73
percent =
 C

  

92.9 – 90 percent  =  A-

72.9 – 70
percent =
 C-

  

89.9 – 87 percent  =  B+

69.9 – 67
percent =  D+

  

86.9 – 83 percent  =  B

66.9 – 63
percent =  D

  

82.9 – 80 percent  =  B-

62.9 – 60
percent =
 D-

  

79.9 – 77 percent  =  C+

Below 60 percent =  F

ASSIGNMENTS/EXERCISES

Public Service Announcement/Promotion – Visual Storytelling:

The first of three independent projects will encompass a particular public service theme of your choosing, but requires prior approval of the instructor.  This assignment requires “visual storytelling” – defined as a production that relays a clear message to the viewer without the use of dialogue.  It is also a requirement of this assignment that it be a total running time of exactly 30 seconds.  All projects need to be shot and edited in HD and exported as a final nonlinear movie clip (.mov, .avi) prior to analysis.  This assignment is worth a total of 50 points and makes up 10 percent of your final grade. 

Campus Public Service Production and Presentation:

The second of three projects will involve interaction with a real campus client of your choosing, although instructor approval is required. Along with client approval for the finished spot, the assignment includes an advertising campaign that you present in front of the entire class for use on our UWW-TV cable station. The total running time of the production must be exactly 30 or 60 seconds.  It is expected that you will dress the part for the class presentation, just as you would for any client interactions. This assignment is worth a total of 100 points and makes up 20 percent of your final grade. 

Final Corporate Production and Presentation:

The final of the three projects is a 2-3 minute corporate video production that again, involves interaction with a real client outside the confines of campus.  This project will focus on producing a legitimate video presentation that best illustrates or markets your client’s main objective.  This assignment is worth a total of 125 points, including a client evaluation of the labor, and makes up 25 percent of your final grade.
Client Report Stages:

When dealing with actual clients presentations, you will find the production timeline works smoother if you pace yourself.  To assist, each project will include various development stages, two that are graded.
1. Informal report following initial meeting with client (class presentation)
2. Script stage prior to post-production labor (one-on-one with instructor)
3. Initial post-production edit presentation prior to client evaluation (optional one-on-one with instructor)
These stages are graded individually at scheduled times during the production phases of your corporate video production.  They are worth a combined total of 50 points and make up 10 percent of your final grade. 

Exams:

There will be three mini-exams given at 50 points each.  These combined make up 30 percent of your final grade.
Class Attendance/Participation:

The instructor will evaluate each student for weekly class attendance and participation.  This evaluation makes up 5 percent of your final grade.
CLASS SCHEDULE











READINGS

WEEK 1

01/20
Introductions and Course Requirements




Review of Final Cut Pro Editing Techniques and Field Equipment
Wohl, Ch. 6
WEEK 2

01/26
Video Production Scriptwriting Styles, Techniques

Sweetow, Ch. 8





Assignment:  Visual Storytelling




WEEK 3

02/02
Operating the NAS, Editing Organization


Sweetow, Ch. 2



EXAM #1: ADVANCED PRODUCTION TECHNIQUES

Wohl, Ch. 7

WEEK 4

02/09
Television Advertising and Client Relationships


Sweetow, Chs. 5, 6





Guest Speaker: To Be Announced



Power Point Packet



Assignment: Campus Client Public Service Production
CLASS SCHEDULE (Cont’d)











READINGS
WEEK 5

02/16
Advanced Motion, AfterEffects, Photoshop and Illustrator

Wohl, Ch. 8




VISUAL STORYTELLING ASSIGNMENT DUE
WEEK 6

02/23
Basic Television Advertising Strategies



Sweetow, 11, 12



EXAM #2: ADVERTISING AND CLIENT RELATIONSHIPS
Media Packet
WEEK 7

03/02
Working with Commercial Talent



Sweetow, Ch. 10




Improving Field Sound and Lighting

CAMPUS CLIENT PRODUCTIONS/ADVERTISING CAMPAIGNS DUE
WEEK 8

03/09
Corporate Client Relationships and Ethics


Sweetow, Ch. 9




Convergence and Commercial Production on the Web

Sweetow, Ch. 16

Assignment:  Final Corporate Client Production
EXAM #3: CORPORATE MEDIA DEVELOPMENT

WEEK 9

03/16
Corporate Client Relationships and Ethics, Cont’d

WEEK 10

03/30
Improving Your Production Techniques



Sweetow, Ch. 13



Troubleshooting Production Problems

CLIENT REPORT STAGE #1 DUE
WEEK 11

04/06
Student-Instructor Independent Progress Meetings*
WEEK 12

04/13
Student-Instructor Independent Progress Meetings*
WEEK 13

04/20
Student-Instructor Independent Progress Meetings*

*CLIENT REPORT STAGE #2 is conducted via a scheduled appointment between student and 
  instructor.  These class periods are also designed for individual assistance and feedback as needed 

 


  for the student. Appointments are strongly recommended for all one-on-one consultations.


WEEK 14

04/27
Initial Post-Production Presentations and Class Feedback




Oral Communication Techniques for Client Presentations

WEEK 15

05/04
Final Corporate Client Production Revisions
Final Student-Client Meetings

Client Evaluations
EXAM

 
FINAL CORPORATE VIDEO PRODUCTION PRESENTATONS DUE
ADMINISTRATIVE DROP POLICY

  It is your sole responsibility to go into WINS to drop any necessary courses.  Even if you fail to attend class during the first week of a semester, you still must drop the course on WINS.  The deadlines for dropping a course are listed in the timetable, and can be found on the university’s academic calendar.  Any student who requires a late drop past the university calendar deadline for specific or other personal reasons are required to meet with Student Life in order to be properly processed.  Any student failing to drop a course within the deadline period will receive a grade in the course he/she is enrolled in.
UNIVERSITY OF WISCONSIN-WHITEWATER POLICIES

The University of Wisconsin-Whitewater is dedicated to a safe, supportive and non-discriminatory learning environment.  It is the responsibility of all undergraduate and graduate students to familiarize themselves with university policies regarding Special Accommodations, Academic Misconduct, Religious Beliefs Accommodation, Discrimination and Absence for University Sponsored Events (for details please refer to the Undergraduate and Graduate Timetables: the “Rights and Responsibilities” section of the Undergraduate Bulletin; the Academic Requirements and Policies, and the Facilities and Services sections of the Graduate Bulletin; and the "Student Academic Disciplinary Procedures [USW Chapter 14]; and the Student Nonacademic Disciplinary Procedures [UWS Chapter 17].
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